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Futurecom is the leading event in Connectivity and Innovation for
atin America and, in recent years, has also become an important hub for
bersecurity solutions and a facilitator of Digital Transformation.

V
O N h t hyp@conn tivity and, consequently, infrastructure for the most diverse
neetorks as th in drivers and enablers of this transformation, the event
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imulates the market by providing networking and business
ﬁortunities through a combination of exhibitions, presentations,
ates, and demonstrations on the impacts of these technologies'
appIBatlons across various economic sectors, such as industry, logistics,

ygovamean others.

In our 30th edition , we brought together around 300 exhibiting brands and
Gover 30,000 industry professionals in more than 25,000 m? of exhibition space.
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ROLES

Manager/ Executive/ Director —

Coordinator/ Analyst/ Supervisor [ 6 6 Y ?
C-level / President/Owner [ Oy Y o6 ?
Engineer [ nYl | ?

Sales/ Sales Executive [ n g6 ] ?

Self-employed/Consultant/Entrepreneur . oY) ) ?

Buyer/Supplies/Representative/Distributor . OUt db?

others - I 074 007
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POSTSHOW REPORID25

INSDUSTRIES

TELECOM OPERATORS/SERVICE PROVID

TECHNOLOGY INDUSTRY (TELECOM, |

ITTTECHNOLOGY SOLUTION

SERVICES / CONSULTIN

INFRASTRUCTURE/CIVIL CONSTRUCTION/MINI
AGRIBUSINESS/INDUSTRY/HEALTH/HOSPITAL/HEALTH PL
GOVERNMENT / GOVERNMENT AGENCIES / REGULATORY AGEN
DATA CENTERS

EDUCATIONAL INSTITUTIONS / MEDIA / ADVERTISING AGEN
BANK/ FINANCIAL INSTITUTION/ INSURANCE COMPA

RETAIL / E-COMMERC

ASSOCIATION / UNION / PROFESSIONAL ENTI

UTILITIES (OIL, GAS, SANITATION, HIGHWAYS, ENERGY,
LOGISTICS / TRANSPORTATIO
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TELECOM SOLUTIONS AND SERVICH
IT SOLUTIONS AND SERVICE — UTEAS W
DATA CENTER/SOLUTIONS FOR DATA CENTE Y 04 YO?

TELECOM OPERATORS Y don, ’

NETWORK EQUIPMENT GG
‘ INFRASTRUCTURE, CABLES, ANTENNAS, E 006 Y,
WHAT AR E PROVIDERS (ISP) & SUPPLIER 306 4n
W CLOUD: SOLUTIONS AND SERVICE 60”0607
DISTRIBUTORS / REPRESENTATIV O] Yt y?
VI SITORS |IOT SENSORS AND DEVICE! Oy Yt n?

INFORMATION SECURITY: SOLUTIONS AND SERVI(Q OyH”o60d?
SOLUTIONS AND SERVICES FOR SMART CIT OYBOy?

LOOKING

e)
CONSULTING 0bd

ENERGY SYSTEMS b n d?
F O R AT T H E DEDICATED/SPECIALIZED SOLUTIONS AND SERVIC byo Y?
CONTENT PLATFORMS / APPLICATION b0 o6 ?
tVt N I f) INDUSTRIAL AUTOMATION Lt Yo ?
. STORAGE AND PROCESSIN( e Y
SOLUTIONS AND SERVICES FOR PAYMENT SYSTH yBdo?
* Multiple choicequestion BANKS / FINANCIAL INSTITUTIONS yY) o?
COMMERCIAL / BANK AUTOMATION yogyo?
COMPONENTS yugol ?
DIGITAL CERTIFICATION / BIOMETRIQ ygov?
ACQUIRER / NETWORK BRANDS 6YYn?
Al SOLUTIONS 6 Y 6 ?
OTHERS

t 806 ?
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EXHIBITOR PROFILE

EXHIBITORS
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IT and Telecom Solutions and Services

Solutions and Services for Rural and Industrial Connectivity : ‘
Dedicated/Specialized/Critical Mission Solutions and Services

Smart Cities Solutions and Services

Data Centers

Telecom Operators and Service Providers

Consulting for Technology, Engineering, Market, and Vertical Solutions
Entrepreneurs / Startups / Academia / ICTs/ Innovation Hubs / Funding Institutions
Equipment, Machines, and Terminal Devices

Components, Sensors, and 10T Devices

Measurement and Monitoring Equipment and Instruments

Network Equipment and Systems (containers, towers, cables, antennas, etc.)
Network and Infrastructure Integrators (civil and electrical works)

Energy Systems and Auxiliary Systems

Cloud Providers (ISP): Solutions and Services

Storage and Processing Systems

Distributors / Representatives / Value -Added Resellers (VARS)

Content Platforms / Applications/ 3 As a Servicej Model s
Digital Certification / Digital Identification and Biometrics

Financial Institution / Bank / Acquirer / Network Brand

Industrial / Commercial / Banking Automation

Solutions and Services for Payment Systems

Information Security: Solutions and Services

POSTSHOW REPORAD25
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Head of Marketing for the Network Infrastructure (NI) division at Nokia:
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The traditional stage for major debates. From the figures behind the governance and
/ fg‘"‘“"" »}Q dynamics of the sector, to the topics that capture the attention of executives and
W - specialists, and the voices of the market. The trends that will shape the paths of

connectivity and digital transformation emerge here first.

i vgemme. 0000 DATYRS RDOATE &

; A Independence
e A Multiplicity of viewpoints
[ g -~ Y A Technological neutrality
i A Openness to opposing perspectives

Over the three days of Futurecom 2025, 218 speakers took the stage at the Future Congress.
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FUTURE=<CYBER .

Following Informa Markets' tradition in the cybersecurity segment, with its events
Black Hat in the United States and Leap in Saudi Arabia, Futurecom introduced a

congress exclusively dedicated to the topic.

GenAl, Al

Quantum Computing and Cryptography

Digital Identity

Public Security and Armed Forces

LGPD, GRCAwareness, and Fraud

Complex Ecosystems, 1oT,Sensors, and Devices
IT-OT Integration and 5G Vulnerabilities
National Cybersecurity Policy (PNCiber)
Vulnerability Identification and RiskMitigation

Too J>o T To To o T T To

Over the three days of Futurecom 2025, 74 speakers took the stage at Future Cyber.
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Future Gov is a major stage for debating innovation and digital transformation in the
public sector. It also addresses interactions in urban environments between public
authorities and private initiatives, aiming for a Society 4.0 where citizenship, security,

and digital inclusion are prioritized.

Governance

Digital education

Security

Health

Access to citizenship
Modernization of urban spaces
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MEETUPS

Exclusive meetings for IT, Infrastructure, and
Innovation leaders from various markets seeking
innovation and networking. A space dedicated to
strategic gatherings to discuss the challenges and
opportunities shaping the future of technology and
global connectivity (exclusive attraction for invited

A space dedicated to discussions on how Connectivity
and Digital Transformation can drive various sectors of
the economy, such as agribusiness, industry, smart
cities, and others.

Here, we explore how these innovations can redefine
the global economic future, featuring presentations of
success stories.
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The ISP market in Brazil has grown significantly in recent years , driven by the demand for high -speed«‘
connections and the expansion of coverage in areas previously underserved by major operators.

Futurecom, the leading event for the Telecom and Connectivity sector in Latin America, which has always

highlighted the industry, brought even more relevance to the topic in 2025, featuring an exhibition area
and a content arena exclusively dedicated to ISPs.

_asp
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CORREIQ BRAZILIENSE Tecnologia
"Satide 5.0" ganha protagonismo na
abertura d

Especial

TL & telecom
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A +170 accredited journalists

Ampliacio de conectividade é destaque na
Futurecom

®
A 31 press releases

s N " OTEMPO
O Brasil esta preparado para receber varios data

centers?

T

A 7 published articles

A 1,096 articles published in leading e TR L
newspapers, industry portals, TV
news programs, and radio.

Telecom vive “30 anos em 1” com a

chegada da inteligéncia artificial
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Centralizagédo de data centers e brechas | S f \ r—
na MP da ReData preocupam executivos 4 <,' 1 ‘f\ ¢ COﬂlbe’_fgﬁglﬂzﬂo
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Sio Paulo recebe conteiido exclusivo do Data
Center World duranté a Futurecom 2025

Claro empresas e Ericsson testam
fatiamento de rede na Futurecom

teletime

O GLOBO

Anatel pode intervir MINISTERIO DAS

na Oi, afirma ministro & AcOus
das C icacd 0}

Futurecom 2025: FiberHome ilumina o
futuro digital da América Latina

itforum

Futurecom 2025 abre com apelo a
inclusao digital e ao papel do Brasil na

infraestrutura da conectividade

por Déborah Oliveira
.7}
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A 8 half-page ads

¥
A 1 full-page ad

6,489,900 impressions

 ECONOMIA

FUTUREC M 9% \NH;OI:II)SI—‘L\\

Participe do Futurecom e mhnmso

ME"?;'

Dedicated Space for Estad&o , next to the Press Room

for covering Futurecom 2025
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EuA
Coverage across 179radio stations in 170 municipalities

840 total broadcasts

o o Io Qo

11 radio features during the event z Radio Bandeirantes, Band
News FM, Jovem Pan e Radio Estadaagstimated audience of
820,000 listeners.

Ve
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9 fifteen-second spots on TV Globo

417 fifteen-second spots on Globo News

24 insercOes de 15 segundos na CNN

o Io I I O

2 fifteen-second spots during the Formula 1 broadcast on Band,

in the breaks before and after the start of the race.
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A +10 million impressions
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Radio Bandeirantes
Live coverage z studio
set up at Futurecom
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. 22,565 LIKES ."19,\985 FOLLOWERS

. 19,480 FOLLOWERS . 3,223 SUBSCRIBERS

5,9 million impressions /
214,000 clicks

r - smE
I
e 1,055,360 s v
/l’ from September 2024 to September 2025
8,2 million impressions /
111,000 ciis  RuTURECOMDIGTAL

166 exclusive content for the
digital content channel (articles, e-Books and news)

, \ RADIO TELEVISION
494;000 Impressions 840 broadcasts 452 broadcasts on Globo,
332.000 clicks 11 articles Globo News, Band and CNN
j
PORTALS AND PARTNERS
NEWSPAPERS 615 advertisements, articles,

1,096 articles published posts and banners on websites



We believe in a

SUSTAINABLE
FUTURE
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Reuse of all materials
and use of certified
wood

Accessibility : motorized
wheelchairs for people
with reduced mobility
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Conscious disposal of
credentials , which
will be reused

1%

Suppliers focused
on social inclusion

Printed materials with
FSCcertification

QUALITY
SUSTAINABLE DEVELOPMENT EDUCATION
GOALS (SDGS) DEFINED BY A
THE UN, WITH WHICH WE
COLLABORATE: '

Vegetarian and vegan

Free shuttle from
food options available

the subway to the event

GENDER
EQUALITY

Selective waste

Reduction of printed
collection

materials

Safrater

Socledade de Amparo fratemo
Cosa do Caminho
Partnership with Safrater
NGO that supports families of
high social vulnerability

Use of carpets made from
recycled PET and PP, partially
reused from previous events.

&

Encouragement of
carpooling among
colleagues attending the event

Interactive map replacing
the printed pocket map

BETTER

A global program
aimed at eliminating
waste from stands

1 PARTNERSHIPS
FOR THE GOALS

STANDS I
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Technology Co., Ltd.
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